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	Entrepreneurship
Entertainment Project

	Subject(s) 


Business, Mathematics, English

	
Rigor/Relevance

Framework



	Grade Level 11–12

	

	Instructional
Focus
	Writing
Students write for a variety of purposes and audiences with sophistication and complexity appropriate to the grade level.
Speaking
Students speak for a variety of purposes and audiences with sophistication and complexity appropriate to the grade level.

Problem Solving and Mathematical Reasoning
Students apply a variety of problem-solving strategies to investigate and solve problems from across the curriculum as well as from practical applications

Science as Inquiry
Students demonstrate knowledge and skills necessary to perform scientific inquiry

	Student
Learning


	Communication: Students will communicate the results of their research work by writing a report and by oral presentation.

Unifying Concepts and Processes: Students will compare various entertainment settings and determine the best vacation option by using the basics of marketing/pricing strategies and research.

Business: The research and analysis performed by students will enable them to learn how a business functions and how to compare the competition in business.


	Performance
Task
Performance
Task
(con’t,)
Performance
Task
(con’t,)

Performance
Task
(con’t,)


	Overview

Students will select a type of entertainment setting where they will research using at least two different sources comparing pricing and advertising based on what they have already learned.
Description

There are four parts to this project: (1) selecting an entertainment setting, (2) conducting research, (3) preparing a written report, and (4) presenting an oral report.

Part I: Select an Entertainment Setting
Students may select from the following entertainment settings:

· Golf resorts

· Spas or spa resorts

· Theme parks

· Water parks

· Baseball parks

· Football parks

· Vacation packages

Part II: Conduct Research
To complete this project, students will need to conduct research at a library or on the Internet. Travel publications and brochures may also be helpful. Students should keep track of their sources for inclusion in the written report. For pricing purposes, students should assume that two people would be going on “vacation.” Students will research the following 13 items:

· Determine four competitors from your selected entertainment setting.
· Research the general background on your selected entertainment setting.

· Analyze the pricing objectives and strategies used by each competitor.

· Analyze seasonal supply and demand.

· Research and compare pricing (include seasonal pricing).

· Research economic factors, weather, and psychographic trends that would affect demand for the destination (such as the type and length of vacations generally taken by various age groups).
· Research common markup practices for specialty and sports-related merchandise available at each competitor.

· Research the amenities offered for each competitor. Create a list of what each competitor offers (pool, golf course, health club, salon, restaurants, parking, or tickets, etc.).
· Research and compare prices for the various amenities.

· Research the types of packages offered (if any), including the pricing and types of things included in the package (may include airfare, room, food, beverages, transportation to and from the airport, etc.).
· Compare the package pricing to paying for amenities individually.

· Obtain various restaurant or food menus. Research the methods used to determine prices for food service or personal services offered.

· Determine the history of the prices researched for the type of entertainment setting you chose.
Part III: Prepare a Written Report
Prepare a double-spaced written report using Microsoft Word. Arrange your report around the following headings:

· General background on your entertainment setting selection
· Location(s)

· Economic and psychographic trends

· Pricing principles

· Pricing objectives
· Estimated demand

· Competition

· Major competitors

· Pricing plan to meet competition

· Appropriate pricing strategies and techniques

· Client’s image

· Skimming vs. penetration pricing

· Use of psychological pricing techniques

· Price structure for each competitor selected (for this section, insert a table in Word that includes the pricing for each item and each competitor. Also include a written summary of your observations about the pricing).

· Rates for hotel accommodations (seasonal rates; type of room, etc.)

· Rates for activities

· Golf, spa services, health club, water sports, sporting events, etc.

· Packages
· Rates

· What is included

· Gift shop/pro shop items

· Items available

· Pricing

· Restaurants

· Names

· Sample menu items and prices

· Recommendation for best competitive option with appropriate rationale

· Best option

· Why (students should justify their recommendation citing information researched)
· Works cited

Part IV: Oral Presentation of Report
Students will present a five-minute summary of their written report to the class. Students will be evaluated on the following:

· Summary of key topics in your written report

· Knowledge of pricing principles and practices

· Continuity of presentation

· Voice quality

· Eye contact

Also, the five-minute presentation should address the following:

· What is the entertainment setting?

· What competitors/packages were compared?

· Briefly describe each of the competitor’s packages.

· What are the pricing objectives of the competitors?

· What pricing strategies/techniques do the competitors use?

· Which competitor was picked as the best option and why?

Helpful Hints
Include any brochures, articles, or other documents collected in your research with your written report. More points will be given for additional material provided!
Interview someone from the travel industry to help provide you with information. If you talk with someone, include her or his name and place of business. More points will be given for interviews!
Make sure grammar and spelling are accurate in your written report. Points will be subtracted for these types of errors.


	Essential
Skills
	· Apply in writing the rules and conventions of grammar, usage, punctuation, paragraphing, and spelling. (e1)
· Gather information from a variety of sources, including electronic sources, and summarize, analyze, and evaluate its use for a report. (e3)

· Prepare and deliver individual speeches by gathering information, rehearsing, making eye contact, speaking loudly enough, delivering information in a well-organized fashion, and appealing to the needs of the target audience. (e10)

· Apply rules of appropriate diction, grammar, and usage in formal speaking situations. (e 13)
· Write a report on a topic that uses several sources of information and correctly document those sources. (e36a)

· Understand the best procedures for statistical data collection, organization, and display, including making estimates and predictions and drawing inferences. (m5)

· Know and apply the principles of scientific inquiry. (Implicit in this statement are the processes of prediction, estimation, developing hypotheses, drawing conclusions, evaluation, and following ethical principles and professional procedures.) (s114)

· Perform operations with signed (positive and negative) numbers, including decimals, ratios, percents, and fractions. (m1)


	Scoring Guide
	See attachment.



Submitted by: Lynn Zindl, Menomonee Falls High School
Scoring Guide
	Category
	Possible Points

	
	9–10
	8–6
	5–3
	2-1

	Number of competitors from the chosen entertainment setting
	Four
	Three
	Two
	One

	General Background on the entertainment setting selection
	Information about the (1) location(s) and (2) economic and psychographic trends is given with least 3 sentences about each.
	Information about the (1) location(s) and (2) economic and psychographic trends is given with least 2 sentences about each.
	Information about the (1) location(s) and (2) economic and psychographic trends is given with least 1 sentence about each.
	One or more topics were not addressed.

	Pricing principles for each competitor
	Includes information for EACH competitor on ALL of the following: (1) pricing objectives, (2) estimated demand, (3) Competition, (4) pricing strategies and techniques.
	Includes information for AT LEAST 3 competitors on AT LEAST 3 of the following: (1) pricing objectives, (2) estimated demand, (3) Competition, (4) pricing strategies and techniques.
	Includes information for AT LEAST 2 competitors on AT LEAST 2 of the following: (1) pricing objectives, (2) estimated demand, (3) Competition, (4) pricing strategies and techniques.
	Includes information for AT LEAST 1 competitor on AT LEAST 1 of the following: (1) pricing objectives, (2) estimated demand, (3) Competition, (4) pricing strategies and techniques.

	Table reflecting the price structure for each competitor
	ALL of the following criteria are included in a table in the paper: (1) rates for accommodations, (2) rates for activities, (3) packages, (4) gift shop items, (5) restaurants.
	At least FOUR of the following criteria are included in a table in the paper: (1) rates for accommodations, (2) rates for activities, (3) packages, (4) gift shop items, (5) restaurants.
	At least THREE of the following criteria are included in a table in the paper: (1) rates for accommodations, (2) rates for activities, (3) packages, (4) gift shop items, (5) restaurants.
	TWO or fewer of the following criteria are included in a table in the paper: (1) rates for accommodations, (2) rates for activities, (3) packages.

	Written summary of price structure table
	Contains written summary of ALL FIVE criteria from the price structure table.
	Contains written summary of AT LEAST FOUR criteria from the price structure table.
	Contains written summary of AT LEAST THREE criteria from the price structure table.
	Contains written summary of TWO OR FEWER criteria from the price structure table.

	Recommendation for best option
	Recommendation is given for the best competitive option and is supported with at least FOUR valid reasons why.
	 Recommendation is given for the best competitive option and is supported with at least THREE valid reasons why.
	 Recommendation is given for the best competitive option and is supported with at least TWO valid reasons why.
	Recommendation is given for the best competitive option and is supported with ONE OR NO valid reasons why.

	Works cited
	All sources (information and graphics) are accurately documented in the desired format.
	All sources (information and graphics) are accurately documented, but a few are not in the desired format
	All sources (information and graphics) are accurately documented, but many are not in the desired format.
	Some sources are not accurately documented

	Mechanics
	No grammatical, spelling or punctuation errors.
	Almost no grammatical, spelling or punctuation errors
	A few grammatical spelling or punctuation errors.
	Many grammatical, spelling, or punctuation errors.


	Category
	Possible Points

	
	9–10
	8–6
	5–3
	2-1

	Research
	Research was conducted on ALL 13 criteria as listed in the project instructions.
	Research was conducted on 9 - 12 criteria as listed in the project instructions
	Research was conducted on 5 - 8 criteria as listed in the project instructions
	Research was conducted LESS THAN 5 criteria as listed in the project instructions

	Presentation to class
	Presents for 4-5 minutes; shows a FULL understanding of his/her project.
	Presents for 4-5 minutes; shows a GOOD understanding of his/her project.
	Presents for 4-5 minutes; shows a GOOD understanding of PARTS of his/her project.
	Presents for less than 4 minutes; does not seem to understand his/her project very well


Regular points earned: _____ /100
Extra Credit
	Brochures, articles, or additional documents are included with written report
	Three or more
	Two
	One
	None

	Interviewed someone from the travel industry.
	Contact name, place of business, business card, and summary of the interview are included in report.
	Contact name, place of business, and business card are included in report.
	Contact name and place of business are included in the report.
	Did not interview someone form the travel industry.


Extra credit points earned: _____ /20
Total points: _____
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